
In Innovation, a new magazine that celebrates the exciting breakthroughs and advances across our 
economy, Business in Vancouver journalists look at 50 original developments from B.C., how they were 
created and their impact on our well-being.
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ReFUgees 

tYler orton

Kate Armstrong recalls feeling helpless last fall as 

the syrian refugee crisis unfolded. There would 

be 25,000 refugees entering Canada by the end of 

February, and the director of Emily Carr university’s social 

and interactive media centre wasn’t convinced they would 

all crack the code to enter the job market successfully.

Kate Armstrong, social and 
interactive media centre 
director, Emily Carr University: 

“it’s sort of a win-win because 
the technology sector needs 
new people, and there is a 
skills gap” | ROB KRUYT 

tRained 
FOR tecH

startland initiative will initially provide 100 syrian refugees with 
free coding classes, workspace, laptops and smartphones 

But since november, Armstrong has worked with angel 
investors, tech startups and educational institutes to 
commit $280,000 in donations and in-kind support to 
teach code and web development to 100 refugees.

The startland initiative (stylized as “#startland”) 
plans to raise another $150,000 through the Fundrazr 
crowdfunding platform to provide refugees entering 
the tech workforce with free work space, laptops and 
smartphones.
“We’re in desperate need of new coders,” Armstrong 

says. “it’s sort of a win-win because the technology 
sector needs new people, and there is a skills gap.”

A 2014 BC Technology industry Association report 
found the gross domestic product (Gdp) of the province’s 
tech sector has grown by 12 per cent since 2007. B.C.’s 
overall Gdp has grown six  per cent over the same period.

Meanwhile, about 84,000 British Columbians are 
working in the tech sector, and startups have long la-
mented about a shortage in talent.

premier Christy Clark announced in mid-January 
as part of B.C.’s technology strategy that the province 
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would begin phasing in coding to the school curriculum 
this fall to deepen the tech talent pool.

Clark said Victoria would also streamline the B.C. 
provincial nominee program to bring in specialized 
tech talent from overseas to fill in the labour market gaps.

But Carla Morales, director of the immigrant services 
society of B.C. (iss), said the startland initiative stands 
out because the private sector is taking the reins from the 
government to find talent shortage solutions.
“That for me is the future of business,” she says, adding 

that the scope of the initiative is the first of its kind.
The iss has partnered with startland on the initiative 

to provide it with access to and support for refugees 
entering B.C.

Armstrong admits it was a necessity because none 
of the organizers had prior experience working with 
refugees.

The labour markets are being evaluated to ensure refu-
gees are being aligned with in-demand jobs, and Morales 
doesn’t expect that to be an issue for clients trained to 
code. But applicants to the program could face major 
language barriers or be dealing with post-traumatic 
stress disorder.
“it’s a very individualized process,” she says.
“you might have one client that comes in that has 

excellence language [skills], that may be interested in 
code, that may be the age of 21… and then you may have 
a client on the other end.”

B.C. is expected to welcome about 3,000 refugees 
from syria, but the iss does not have a breakdown of 
the demographics entering the province.

if B.C.’s intake heavily favoured children or the elderly, 
startland might be left with few refugees able to join 
the program.
“it’s really hard to say,” Morales says. “right now, i 

don’t have a profile, but we know we’ve seen those 
clients in the past.”

While the startland initiative will be open to all refu-
gees no matter their countries of origin, Armstrong says 
the program would not likely start until syrian refugees 
arriving in B.C. have had time to adjust.

in addition to partners such as the iss, the startland 
initiative includes Wantoo, lighthouse labs, red Acad-
emy, CodeCore Bootcamp and Brainstation.

Armstrong adds Microsoft and Espresso Capital have 
also provided seed donations to the initiative.

While 100 refugees will be trained to code initially, 
Armstrong says startland will “step that up and get it 
moving.” 

A young Syrian refugee is among  
the thousands seeking a better 
life. Canada has accepted 
25,000 Syrian refugees: 100 
have so far been welcomed 
into a free coding and web 
development classroom 
in Vancouver | VERVERIDIS 

VASILIS /SHUTTERSTOCK

Coding BootCaMps lean to ruBY 
A 2015 Statistics Canada study of 67 coding boot-
camps (campuses that specializing in teach-
ing coding skills) in Canada and the 
U.S. found that the average course 
length was 11 weeks and the 
average tuition was $11,603. 
An estimated 16,000 stu-
dents graduated in 2015, 
a 138 per cent increase 
from a year earlier. 

St at s c a n’s s e c o n d 
annual Course Report 
survey also found that 
c o d i n g  b o o t c a m p s 
predominantly taught 
in Ruby. However, most 
programs also provide 
t ra i n i n g o n Fu l l  St a c k 
Web Development, with 
significant instruction on 
JavaScript/CSS/HTML.

At several schools, Full Stack Ja-
vaScript is now being emphasized and 
it captured nearly 21% of instruction time.  

34.9%
Ruby

20.9%
JavaScript

9.3%
Pyton

8.1%
PHP

14%
.NET

6.5%
JAVA

6.3%
Android

SOURCE: STATISTICS CAnADA COURSE REPORT, 2015
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Distribution
12,500 copies will be printed for distribution in November 
2017.

overview
TargeT audience
•Business leaders, managers and influencers
•Educated young professionals
•Innovators and entrepreneurs

compelling ediTorial
Innovation focuses on a list of 50 made-in-B.C. innovations 
that are making waves across the province, the country 
and the world. Guest columns from some of B.C.’s top 
innovation organizations detail how B.C.’s contributions 
are making society a better place for business, people and 
the planet.

Industries include:
•Technology
•Financial Services
•Education
•Resources
•Agrifoods
•Clean Tech
•Consumer Products

Innovation is B.C.’s magazine for profession-
als interested in the opportunities emerging 
through the initiatives of our prospering in-
novation community. The magazine showcases 
the enterprise and enthusiasm of the province’s 
inspired minds, featuring 50 unique innova-

tions and entrepreneurs. The features cover the 
wide range of B.C.-born successes achieved by 
the individuals, teams and companies that are 
looking to better our communities and lead to a 
brighter future.

print and online benefits to advertisers

Your ad may benefit from additional exposure 
in the digital replica edition of Innovation. 
Website addresses appearing in ads will be 
hyperlinked to allow readers quick access to 
your site.
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mechanical requirements width height
Size Not all sizes available in every publication (inches) (inches)

Full-page bleed 8 1/8 + 1/4 bleed 10 3/4 + 1/4 bleed
Full-page non-bleed/type area 7 1/8 9 3/4
1/2 Horizontal 7 1/8 4 11/16
1/2 Vertical 3 7/16 9 9/16
1/2 Island 4 11/16 7
1/3 Horizontal 7 1/8 3
1/3 Square 4 11/16 4 11/16
1/4 Horizontal 7 1/8 2 1/4
1/4 Square 3 7/16 4 11/16
1/6 Vertical 2 1/4 4 11/16
1/6 Horizontal 4 11/16 2 1/4
Banner Available only under lists & directories 7 1/8 1
Double-page spread (with bleed) 16 3/4 11 1/4

technical requirements
Submission guidelines: Please provide (in order of preference):  a press-
ready PDF or PDFx 1a file, an Illustrator CS6 or lower EPS file with all fonts 
converted to outlines, a Mac InDesign CS6 file with all supporting files and 
postscript fonts. Images should be 300 pixels per inch. FTP is available, but 
please talk to us first. And please supply a proof of your ad. 
Note: When supplying logos for our database publications, black and white 
vector EPS files (such as those created in Adobe Illustrator) are preferred. 
If you do not have a vector version of your logo please supply a black and 
white TIFF.  
Bleed ads: Please keep all critical elements 1/2 inch from the trim.

display rates
Size 4 colour 

Double Page Spread $8,030
Full Page  4,395
1/2 Page 3,410
1/3 Page 2,695
1/4 Page 2,195
1/6 Page 1,815
Banner 1,595

• Custom spot colour matched in process
• For guaranteed positions other than listed below, add 10%
• All rates are net and in Canadian dollars
• Rates do not include GST
Production notes
• Production charges are included in the rates above for basic prep work.
• For ads requiring basic layout, the customer must provide:  

1. a mock-up 2. logo 3. image (photo) if required and 4. text.
• Revisions will be limited to 2 proofs at no charge after which time, an 

hourly rate or portion of will apply.
• Charges will apply to extensive design and/or multiple revisions.

special positions
• Cover space is available on a first come, first served basis.
• All special positions are four-colour and non-cancelable.
Outside Back Cover $5,720
Inside Front or Back Cover 5,115
Premium 4,675

group buy opportunities
Book 2 or more ads within 12 months and receive the following discount off 
each publication: 
•2 magazines: 15% discount •3 or more magazines: 20% discount

sponsorship opportunities
Call today for more information.

enhanced digital packages
$9,600 | Double-Page Spread enhanced includes: 
•Double-Page ad in the magazine
•Share of voice display ads on the Innovation  

article pages on BIV.com
•Four week share of voice display ads on BIV.com

$5,600 | Full-Page enhanced includes: 
•Full-Page ad in the magazine
•Share of voice display ads on the  Innovation  

article pages on BIV.com
•Three weeks share of voice display ads on BIV.com

$4,290 | Half-Page enhanced includes: 
•Half-Page ad in the magazine
•Share of voice display ads on the  Innovation 

article pages on BIV.com
•Two week share of voice display ads on BIV.com


