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audience*

33% 
Have household  
incomes in excess of 

$100,000+
35% 
Are aged 50+

36% 
Have investment portfolios over 

$100,000+
40% 
Have taken steps to ensure they have 
sufficient income for retirement

33% 
Have not taken steps to ensure they 
have sufficient income for retirement

65% 
Are male

35% 
Are female

distribution
11,000 BIV subscribers,  
Greater Vancouver Board of Trade, 
Burnaby Board of Trade and Surrey 
Board of Trade members

British Columbia is Canada’s top-ranked retirement destination 
and nearly 20 per cent of the population is already 50 years old 
or better. B.C.‘s older adults are also the wealthiest and healthi-
est in history. Welcome to the Retirement Ready, B.C.’s ultimate 
retirement guide, your GPS for the 411 on the biggest consumer 
demographic in Canada.

are you ready?
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Retirement Ready is for anyone who wants to explore more 
options in the way they retire:

•   How to Retire – information on short and long-term 
retirement planning

•  When to Retire – information for getting from “when” to 
“now”

•  Where to Retire – approved places to stretch out in your 
golden years

•  Transferring Wealth – how to handle a historical 
intergenerational wealth transfer

•  Healthy & Happy Retirement – tips on a healthy, happy and 
comfortable retirement

editoriaL RestoRative poweR

Blending mind and body for a younger you

Darah hansen

In her 20s and 30s, Anthea Browne loved few things more than 

sweating it out through a high-powered dance or aerobics class. 

It wasn’t until she was in her 40s, and living in chronic pain from 

degenerative joint disease, that the fitness instructor and dancer 

from Sooke, B.C., was forced to pull back on her activity levels.
Yoga was a natural transition. But she gained a deeper 
appreciation for the practice and its gently restorative 
powers when, at just 48 years old, she underwent the 
first of two hip replacements over three years. 

In the absence of ease of movement, she found strength 
in slowing down, breathing deeply and focusing on the 
now, rather than the “what ifs” and “what might have 
beens.”
“Aging is not easy,” says Browne, 53, who has added 

yoga teacher to her list of professional accomplishments. 
But, through yoga, she believes anyone, at any age, can 
find relief from their worries, aches and injuries.
“I think there is so much value for most of our society 

in settling in and relaxing,” she says. “Yoga helps with 
stress reduction and helps you to stay present and calm 
so you can deal with all the stuff that comes with get-
ting older.”

Don’t be fooled, though. Yoga isn’t necessarily all soft 
stretching and meditation. There are plenty of different 
styles on offer by studios large and small to meet what-
ever your need – from mental relaxation and improved 
balance to muscle toning and physical endurance. 

Browne credits restorative yoga for easing her road 

to recovery post-surgery. Practitioners of this style of 
yoga use props to completely support their bodies as they 
focus attention on their breathing and muscle relaxation. 

For those who seek to ease stiff joints, yin is a slightly 
more confrontational practice that is designed to in-
crease mobility through a variety of poses that are held 
for five minutes or more.

Hatha, meanwhile, is a broad term to describe various 
styles that work on body alignment, slow strengthening 
and flexibility. Hatha flow, for instance, moves students 
through a variety of poses with a focus on the breath, 
while a power class is designed to be more physically 
vigorous. 

Rachel Scott, director of teachers’ development and 
college at Vancouver’s YYoga, says yoga is particularly 
valuable for baby boomers who want to stay healthy and 
fit well into their senior years. 

 “[Yoga] counters the habitual muscle tension that can 
set in from sitting at an office chair for 30 years,” she 
says. “You can start getting some of that flexibility back.”

Scott and Browne have both seen a noticeable up-
tick among people 50-plus attending yoga classes in 
recent years. Indeed, Scott says many people in that 
same demographic are seeking out teacher training as 
a second career. More men are also now coming to yoga 
class, Scott says.
“Honestly, yoga at its very heart is a practice all about 

calming the mind, and that could benefit us at any age,” 
she says. 

Browne couldn’t agree more. These days, she is back 
on her feet teaching and practising all forms of yoga. Her 
restorative practice continues to play an important part 
in her life. Ultimately, Browne believes the pain she en-
dured prior to her surgeries has made her a better teacher. 
“I learned a lot about letting go of ego, becoming more 

humble,” she says. “That was my big learning in going 
through all that.” 

YoGa
AntheA 
Browne |  
yoga instructor

Yoga helps with 
stress reduction 
and helps you to 
stay present and 
calm so you can 
deal with all the 
stuff that comes 
with getting older

There has been a noticeable 
increase in yoga participants 
over the age of 50, instructors 
say, and more men are showing 
up at classes | wavebreakmedia/

shutterstock

Yoga instructor Anthea Browne: 
“I think there is so much value for 
most of our society in settling 
in and relaxing” | submitted
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rates/contact
display rates
Size 4 colour

Double page spread $8,400
Full page 4,600
1/2 page 3,600
1/4 page 2,300
1/8 page 1,600
Banner 1,600

•  Custom spot colour matched in process
•  For guaranteed positions other than listed below, add 10%
•  All rates are net and in Canadian dollars
•  Rates do not include GST
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premium positions
•  Cover space is available on a first-come, first served basis.
•  All special positions are four-colour and non-cancelable.
Outside Back Cover $6,000
Inside Front or Back Cover 5,400
Premium 4,900

production notes

•   Production charges are included for basic prep work.
•   For ads requiring basic layout, the customer must provide:  

1. a mock-up 2. logo 3. image (photo) if required and 4. text.
•   Revisions will be limited to 2 proofs at no charge after which  

time, an hourly rate or portion of will apply.
•  Charges will apply to extensive design and/or multiple revisions.

For all advertising and production enquires please contact:
laura torrance
Sales Manager
Call:       604-608-5145
Email:   ltorrance@biv.com

specs & tech
mecHanical RequiRemenTS

Size Not all sizes available in every publication Width (inches) Height (inches)

Double page spread with bleed 16.75 11.25
Full-page bleed 8.125 + .25 bleed 10.75 + .25 bleed
Full-page non-bleed/type area 7.125 9.75
1/2 Horizontal 7.125 4.6875
1/2 Vertical 3.4375 9.5625
1/2 Island 4.6875 7
1/4 Horizontal 7.125 2.2708
1/4 Square 3.4375 4.6875
1/8 Horizontal 3.4375 2.2708
Banner available only under lists & directories 7.125 1

TecHnical RequiRemenTS
Submission guidelines: Please provide (in order of preference):  a press-
ready PDF or PDFx 1a file, an Illustrator CS6 or lower EPS file with all fonts 
converted to outlines, a Mac InDesign CS6 file with all supporting files and 
postscript fonts. Images should be 300 pixels per inch. FTP is available, 
but please talk to us first. And please supply a proof of your ad. 
Note: When supplying logos for our database publications, black and 
white vector EPS files (such as those created in Adobe Illustrator) are 
preferred. If you do not have a vector version of your logo please supply 
a black and white TIFF.

Bleed ads: Please keep all critical elements 0.5" in from the trim.


