
Women in Business provides provocative, solutions-based reporting that looks at 
the professional’s role in traditional and emerging sectors, including:
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Women in Business is British Columbia’s original magazine featuring 
prominent B.C. women and covering everything from recruitment 
to career advancement, networking to office 
dynamics, and entrepreneurship to the challenges 
of maintaining a healthy work-life balance.

• Careers
• Education
• Insurance
• Human resources

• The creative sector
•  Communications and executive 

leadership – and more

More than a century later, when the computer made the 
leap from fictional to bona fide, programming was still 
primarily the domain of women.
“Computer science, historically, if you go back decades, 

actually has reasonable participation of women, up to 
30 per cent. In fact, if you go back to the creation of the 
computer, most programmers were women because it 
was somehow viewed as being like secretarial work,” says 
Lesley Shannon, an associate professor in the School of 
Engineering Science at Simon Fraser University (SFU) 
and the National Sciences and Engineering Council chair 
for women in science and engineering for B.C. and yukon.

Then computers became less obscure, potentially even 
lucrative. Things changed.
“Then it shifted in perception and men came into the 

field, and now men dominate the field,” says Shannon.
In fact, even as women make some incremental gains 

in science, engineering and math, their numbers have 
actually decreased in recent years in technology.

Only nine per cent of the members of the Applied Sci-
ence Technologists and Technicians of British Columbia 
are women.

In undergraduate computer science programs, just 
14 to 18 per cent of students are female. In computer 

thanks to programs like ladies learning Code, more 
women are pursuing tech and helping to change the face 
of the industry in future

Dene Moore

The world’s first computer programmer 

was a woman. Ada Lovelace’s work on the 

never-realized Analytical Engine more 

than 170 years ago laid the groundwork for the 

technological revolution to come.

girl code

thiS paGe and oppoSite

Women at a Ladies Learning 
code camp last year. the 
organization organizes coding 
boot camps for women and 
girls across canada |  Jon lim
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engineering, it’s worse, at only about one in 10.
“The numbers are bad,” Shannon says. “I would say 

there’s a historical aspect here where this was a man’s 
job – he built the machines.”

It’s been a dogged stereotype to ditch, despite efforts.
Five years ago, a simple tweet about teaching women to 

code brought Heather Payne, Melissa Sariffodeen, Laura 
Plant and Breanna Hughes together, and Ladies Learning 
Code was born.

The first workshop sold out in a day. Since then, the 
non-profit organization has expanded to 29 cities across 
the country, including Vancouver and Victoria. More 
than 25,000 women and girls have attended workshops.
“Overwhelming,” says Sariffodeen. “Our second work-

shop sold out in 30 seconds.”
Sariffodeen taught herself to code when she was 11 or 

12. She spent her summers making websites and games.
“I took computer science in high school and did well but 

was never encouraged to pursue it further, despite doing 
well,” she says.
“We see it a lot in our programs with girls and teens – 

there’s a turning point where it’s no longer cool to be smart 
or good at science or math, and there’s drop-off then.”

Add to that a gender bias in technology toward boys 
and the lack of female role models and you have a gender 
gap, she says.

But things have changed since her early days in the 
industry, thanks to government and private-sector com-
mitment to close the gap.
“I see it every day in our programs – more and more 

attendance, women changing careers and pursuing tech-
nology after having a positive interaction and exposure 
in our program,” she says.

At SFU, some very simple changes have had a huge 
impact, Shannon says. In the computer engineering 
department the percentage of female students jumped 
to 19 per cent from nine per cent in two years.

And that’s largely from changing the technology 
discussion.
“How you talk about these things has huge impacts in 

terms of the perception,” she says.
For a long time it was men who spoke about computer 

engineering, and their focus tended to be on building 
hardware.
“My spin is more about helping people solve their problems, 

as opposed to ‘It’s just about the technology,’” she says.
“Women tend to be more motivated by the ‘why,’ so any-

thing we can do to help boost that aspect is good.
“The technology unto itself is not motivational.”

SFU is also taking an early aim at the next generation of 
students, with programs for middle-grade and high school 
girls such as Go Code Girl and Girls Get IT.
“Kids around 10 or 11 start deciding what they’re not 

going to do, so we want to get in and make sure they’re 
not saying no to computing because of some stereotypes,” 
Shannon says.

The Technovation program challenges students to de-
sign a social app that will help their community in some 
way. In just its second year, the program has produced 
some impressive results.
“you would be in awe of what these middle-school kids 

can come up with,” she says.

One group created a community app for their school 
that shows new students where local parks, the library 
and the community centre are. Another created a hiking 
app that determines if a hiker has enough time to com-
plete the route before sundown. It also tracks hikers and 
provides an alert when they should turn around, so they 
aren’t stuck in the dark.

A high school group designed an app for Syrian refugees, 
to help familiarize them with currency, language, signs 
and other aspects of Canadian life.
“It’s not just about the code. It’s that holistic picture 

that girls find attractive, and it starts to take away this 
perception that all you do is type at a computer,” Shannon 
says. “It opens them up to being creative.”

Getting girls and women into technology is a boon not 
just to them but to tech, too, Shannon says.
“The more diverse a group is, the more innovative it is,” 

she says. 
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Women tend to be 
more motivated 
by the ‘why,’ so 
anything we can 
do to help boost 
that aspect is 
good
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Distribution
11,000 copies will be printed for distribution in 
February and September 2018
• Business in Vancouver newspaper subscribers, 

including members of the Greater Vancouver 
Board of Trade, Burnaby Board of Trade and 
Surrey Board of Trade

• Key networks and associations in B.C. that focus 
on women in leadership roles

overview
COMPELLING EDITORIAL
Women in Business focuses on the women from 
around B.C. who have become influential business 
leaders. The magazine addresses the successes of 
business leaders and entrepreneurs, who built their 
careers through adversity and became inspirations 
to those around them.

EVENTS

Fall 2018
A moderated panel discussion that focuses on the 
theme of the magazine’s Fall 2018 Edition (TBA).

Spring 2019
A luncheon awards ceremony that celebrates 
the Business in Vancouver’s Influential Women in 
Business honourees, including the recipient of the 
Lifetime Achievement Award.

Fall Edition
The Fall Edition of Women in Business focuses 
on the theme of careers, and the strides that 
women are making in changing the long-
engrained stereotypes surrounding women and 
their workplaces. The Fall magazine release is 
followed by a panel discussion and networking 
event featuring notable businesswomen who 
are leaders in their companies and commun-
ities.

Spring Edition
The Spring Edition of Women in Business 
celebrates Business in Vancouver’s Influential 
Women in Business honourees. The magazine 
features these outstanding women and other 
inspiring businesswomen across a range of in-
dustries as they discuss content that is relevant 
to women in business today and in the future.
The winners are also honoured at a luncheon 
event in the spring, where Vancouver’s business 
community gather to commemorate the suc-
cesses and challenges that these women have 
faced throughout their careers.
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mechanical requirements width height
Size Not all sizes available in every publication (inches) (inches)

Full-page bleed 8 1/8 + 1/4 bleed 10 3/4 + 1/4 bleed
Full-page non-bleed/type area 7 1/8 9 3/4
1/2 Horizontal 7 1/8 4 11/16
1/2 Vertical 3 7/16 9 9/16
1/4 Horizontal 7 1/8 2 1/4
1/4 Square 3 7/16 4 11/16
Double-Page Spread (with bleed) 16 3/4 11 1/4

display rates
Size 4 colour  

Double-Page Spread $8,190
Full-Page  4,480
1/2 Page 3,475
1/4 Page 2,240

five exclusive sponsorships include
•Advertising Space - full-page ad in the magazine
•Share of voice display ads on Women in Business article pages on biv.com
•Four weeks display advertising on BIV.com 
•Panel discussion in September 2018 (venue and date to be confirmed)
•Four tickets to event
•Logo recognition on all event promotions

• Sponsorship investment $8,500

enhanced digital packages
$9,600 | Double-Page Spread enhanced includes: 

•Double-Page ad in the magazine
•Share of voice display ads on the WIB article pages on BIV.com
•Four week share of voice display ads on BIV.com

$5,600 | Full-Page enhanced includes: 
•Full-Page ad in the magazine
•Share of voice display ads on the WIB article pages on BIV.com
•Three weeks share of voice display ads on BIV.com

$4,290 | Half-Page enhanced includes: 
•Half-Page ad in the magazine
•Share of voice display ads on the WIB article pages on BIV.com
•Two week share of voice display ads on BIV.com

print
The WIB magazine will be distributed in tandem with the Business in 
Vancouver newspaper, taking advantage of the full BIV print reader-

ship, which includes members of the Greater Vancouver Board of Trade, Burnaby 
Board of Trade and Surrey Board of Trade.

Additional distribution will include key networks and associations in B.C. that 
focus on women in leadership roles.

online
Stories from the WIB publication will be featured prominently on the 
www.biv.com homepage to provide the extra leverage of Business in 

Vancouver’s online readership, and showcasing the exceptional content edited and 
written by leading B.C. journalists. 

Extending beyond the www.biv.com webpage, WIB articles will be promoted 
through Business in Vancouver’s Twitter, Facebook and LinkedIn pages, to reach a 
combined following of approximately 39,063 users and driving traffic to the article 
pages.
Your ad may benefit from additional exposure in the digital replica edition of 
Women in Business. Website addresses appearing in ads will be hyperlinked to 
allow readers quick access to your site.

• Participate in both issues for 20% discount.

special positions
• Cover space is available on a first-come, first served basis.
• All special positions are four-colour and non-cancelable.
Outside Back Cover $5,830
Inside Front or Back Cover 5,215
Premium 4,770
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